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As social economy and culture develops, traveller’ requirements and ideas have 
been greatly changed. The consumption experience travellers seek is not confined to 
the sensual experience while what they need is a deep, real feeling inside them, 
enabling behaviours and consciousness to compromise to the reach of self-adoring 
and emotional upgrade, that is, a flow experience. Additionally, with the maturity of 
the experience economy, authenticity of travel packages has become a concern. On 
one hand, authentic tourists’ experience is closely related to their state of being 
pleasant, free and egoistic, namely conditions of flow experience; on the other hand, 
whether tourists’ experience is authentic or not naturally concerns that of tourist 
subjects nearly. Therefore, tourists’ authentic perception plays an important part in 
tourists’ flow experience. 
Despite internal and external scholars have done plenty of research work on the 
field of tourism authenticity, internal research on tourists’ flow experience is still 
restricted in coverage to the qualitative research on relevant definitions cited from 
external literature and on literature reviews, faced with a shortage in empirical 
research on internal reality, not alone the research on how tourists’ authentic 
perception affects their flow experience. For this reason, this paper discusses about 
concepts, definitions and classifications of authenticity on the basis of an overview of 
literature, runs an analysis of dimensions of tourists’ flow experience to work with 
internal reality, and verifies the factors for the above-mentioned tourists’ authentic 
perception of and those for their flow experience with the empirical research.  
Based on the further analysis in theory, this study determines the relevant relational 
model and the correlation between tourists’ authentic perception and their flow 
experience, and runs an empirical research in the case of the countryside tour to 
Wufeng Village located in Tong An Zone, Xiamen City. After a pre-investigation and 
a formal investigation, this study verifies the relevant hypotheses by methods of the 
descriptive statistic analysis, reliability and validity examination, correlation analysis, 
regression analysis and differential analysis and thus reveals the interaction between 
tourists’ authentic perception and their flow experience, and the influence of tourists’ 













The study proves that four dimensions of tourists’ authentic perception respectively 
exert positive effects on most dimensions of tourists’ flow experience, and thus, to a 
large extent, tourists’ authentic perception has significant, positive effects on tourists’ 
flow experience. In addition, variables of tourists’ demography characteristics do not 
exert significant influence on the difference in tourists’ authentic perception. In the 
end, based on this conclusion, the paper puts forward some managerial proposals on 
how to develop the authenticity of tours to countryside. 
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